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Kao Corporation
Vice President Digital Marketing
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NTT DOCOMO,INC.
General Manager of Advertising &
Promotion Department
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Pete Blackshaw

BIminG

S Nestia

Vice President of Digital Innovation

Pete Blackshaw
Service Models, Nestlé, S.A.

Christian Muche

WUNDERGUARD

EORPCRETING I = EHARIG BORENTS

Executive Partner KDME & WUNDERGUARD
Co/Founding Partner of DMEXCO

X Christian Muche
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TURNING VISIONS INTO REALITY - THE FUTURE IS HERE! IT" S CALLED INVITATIONAL MARKETING!
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How digital advertising is shaping the future of the Internet

Jean-Baptiste Rudelle
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Jean-Baptiste Rudelle
CRITEO K.K.
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JB Rudelle is the CEO and Chairman of Criteo, a company he founded in 2005. JB has
served twice as Criteo’ s CEO (2005-2016; 2018-present), and he' s been the Executive
Chairman since the company’ s creation. Returning to the CEO role in 2018, JB has
pledged a new focus on product evolution and long-term strategic vision, including the
launch of the company’ s €20M Criteo Al Lab, based in Paris, France and Palo Alto,
California. Prior to Criteo, JB was the CEO and founder of K-Mobile, a mobile content
provider acquired by AG Interactive (American Greetings Corporation) in June 2004. He
is an engineer at heart and holds a degree in Engineering from Ecole Supérieure
d’ Electricité (Supélec).

NI’2 §8XEB

YAaHOO!

JAPAN

Kentaro Kawabe

Yahoo Japan Corporation

President and Representative Director,
Chief Executive Officer
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Essence of data-driven and now on of marketing
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[Yahoo! E/NA I HEETOF 1—H —(CH1E. 20065 Yahoo! A AR DBUA 1&3L 5 EIF. 2007 £
[Yahoo!Z1—R |DEFEEEELE D 2009FE MRS HGYAORKEH R L RICIIEL . FEFREICRVIET.
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Kentaro Kawabe graduated from Aoyama Gakuin University, Faculty of Law. While still at
University he established Dennotai Corporation in 1995 and was appointed CEO in 1999. In
1999, he also established PIM Corporation.He joined Yahoo Japan Corporation in 2000 as a
result of a merger of Yahoo Japan Corporation and PIM Corporation, and was appointed as
a producer of “Yahoo! Mobile”. In 2006, he founded “Yahoo! Politics for All (Minnano-Seiji)".
He became responsible for “Yahoo! News” in 2007. He was appointed President and
Representative Director of GYAO Corporation in 2009 and restructured its business. In
2012, he was appointed Senior Executive Vice President and Chief Operating Officer of
Yahoo Japan Corporation. He was appointed Chief Executive Officer in April 2018 and
President and Representative Director, Chief Executive Officer in June 2018.

006




2018F10A4B (K) -58 (%) @RRERTA—35 L

HESBLLEDBEDRXARBEDHFTH N TY—T Z—7=B3 T IRNY—T T4 JEBEL TRETIRE HHFITTOET.
RITHD T TREFDITHRDVEDS . ad:tech TUDEEIT BV EELRBRICHN . ZORIKEEBICBHBOERBISTEDL TLEE0,

K-4 edV—AV—HT1IR

The Power of eCommerce Marketing

Seth Dallaire
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Seth Dallaire is the Vice President of Global Advertising Sales and Marketing at the Amazon Media Group (AMG). He is
responsible for growing the advertising business across Amazon.com, its owned and operated properties as well as the
mobile and Kindle platforms worldwide. He was promoted from leading the North American Advertising Sales business at
AMG in October 2014. Dallaire joined Amazon in February of 2012 from Yahoo! where he was the Vice President of Global
Accounts and Agencies. At Yahoo! his responsibilities included management of the Company’ s programmatic sales efforts
as well as Mid-Market and Inside Sales teams. Prior to Yahoo! he led Microsoft’ s Central US media sales teams and its
National Retail Sales organization. This is his second tenure at Amazon. His previous role at the Company was in the
Business Development group. Dallaire is a board member of the Ad Council and the Interactive Advertising Bureau (IAB)

VICE PRESIDENT, GLOBAL ADVERTISING SALES AND MARKETING
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The Shift of Advertising from Sponsor-First to Content-First
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Shunsuke Sato
Director, Corporate Executive Officer & CMO
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Chief Sports Officer

W Kosuke Kitajima

2018/10/05 [10:40-11:20]
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How to throw away the common perspective
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Takafumi Horie
SNS media&consulting
Founder

2018/10/05 [11:20 - 12:00]
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Conference Program

Z

Door Opens at 9:00

Day 1 | Thursday, 4th Oct

[EB Team Creativity 2018

9 00 Mornlng Keniji Sudo / Kaizen Platform, Inc.

sp Daisuke Ot Marketi Inc.
Visitor PASS X One Day PASSY Full Conference PASS JVIP PASS JRCE "Bl Session e
10:00 Opening

I Wes Nichols / Upfront Ventures vme  Yuko Furuichi / Event Manager
10115 GEUELS] p g
10i15 Keynote =1 TURNING VISIONS INTO REALITY - THE FUTURE IS HERE! IT’S CALLED INVITATIONAL MARKETING!
11:15 keynote JPete Blackshaw / Nestle keynote - Christian Muche / WUNDERGUARD
11:20 e 23 How digital advertising is shaping the future of the Internet
12:00 xerote | Jean-Baptiste Rudelle / CRITEO K.K.
[ One Day PASS(10/4) X Full Conference PASS IVIP PASS)
12:00 11:25 - 12:55
12!50 LUNCH Challenges *90min
m Leading consumers who
PO Digital Marketing Brand Marketers do ot know what ey wart
| Moonshot Inc.
13:40 m Technology Transformation is m Changing brand Distinguish m Countermeasures for m How to reach and Kenichi Sugawara
il ina' Di 1 i i i T i ‘ONE MEDIA Inc
Changing Everything: Discussion on Howto Prepare ~ image to increase customers  between Al and marketers  consumers that avoid ads activate potential customers Cakute Akashi
Nichols Wes Toshiyasu Nishii Hideyoshi Tanimoto Hiromitsu Ishimori Ichiro Inoue Naoyuki Ide
Hakuhodo DY Media Partners Inc. unt Spirits Limited Appier J; n k.k. ntsu Digital In¢ Credit Saison Co.,Ltd
Nalasaaki Mi:(aameirs " Mmogyupkl :VIotoeyama F;;; I\?I:tsuzaki Yeukarlgl:na: H?mr;is?(u:ita Speaker f(s:;zs;;\ Imnowa
American Express International, Inc. ‘Yamaha corporation NUCB Graduate School of Management SUNTORY BEVERAGE & FOOD LIMITED J.LEAGUE Digital Inc ank, Inc
Shigeyuri(i Tomomatsu Jun Nis?\imura Takashi Yamaoglg(a Keniji Miyoshi Sho Sug?moto Speaker zu:tllke Mitsumoto
Dell Japan Inc. komehyo.co.,ltd. KYOWA Co., Ltd. RIZAP, Inc
Mol Tomoko Yokozuka Yoshiaki Fujihara Sl Hiroshi Onodera LGS Yoshihiro Teraoka

13:05 - 14:35

Challenges *90min
13:55 Brand Marketers Digital Marketing Data /Al Contents,/Creative m [0 it st el

ftransparency and verfieaion or adswith eachstakeholder

14:45 m Build the next brand m Evolution of digital society What s necessary for designing m Searching trend for 2019 m Realities of working style Datorama Japan K.K.
loderator
from "Data-Driven x Creative" by smart speakers and Voice Ul communication that combines online and offine - women's purchasing motivation  revolutions for marketing/ad industry Ryo Ishido
DAIKIN INDUSTRIES, Ltd.,
I . Speaker .
HAKUHODO INC. e-Agency Co., Ltd. IRIS Communications Co.,Ltd. YouAppi Inc. LinkedIn Japan Ltd. - Yoshitake Katayama
George Moro Ryuji Noguchi Mutsuo Suzuki Yoshie Nakabayashi Shin Murakami Dentsu Digital Inc.
- . " " Speaker N
Kirin Beverage Company, Limited. Opt, Inc. TOPPAN PRINTING CO.,LTD. airCloset, inc. MIW Marketing & Consulting Group,lnc. - Naoki Kanezuka
Shintaro Hirano Jiro Hiraiwa Atsushi Kikegawa Satoshi Amanuma Masami lwase Nestle Japan Ltd
N - Speaker i
LEXUS INTERNATIONAL Warner Music Japan, Inc. Mitsui & Co., Ltd Wondershake, Inc. Dentsu Inc. - Shintaro Muraoka
Kazuo Okino Shintaro Kurita Shin Serizawa Kousuke Ito Chieko Ohuchi alaKK
. N N Speaker . s
NTT DOCOMO, INC. Dentsu Digital Inc. Adastria Co., Ltd. Laxus Technologies Inc. Microsoft Japan - Kenta Noyashiki
Shintaro Oka Fumihiko Taira Junichi Tanaka Shoiji Kodama Madoka Sawa
S " Mazda Motor Corporation
Bl Yusaku Tabuchi
15:00 - 16:30

Challenges *90min
15:00 Digital Marketing Brand Marketers Data,“Al Contents,Creative m . -
m Marketing using the television

15:50 m Who rules the m Possibility and New business with m Growth strategies m How do we train and broadcast entering the new era in the world
world of innovation? Future of Owned Media digital location media of comics and games hire digital marketing talents? of smart first ~ Discuss how to change with
digital reform of television station thoroughly
Sharing economy Association Japan Netyear Group Corporation Hakuhodo DY holdings Inc. AppLovin ATARA, LLC
Anju Ishiyama Fujiyo Ishiguro Satoshi Moriyama Norikazu Hayashi Go Sugihara Moderator gtlElr(‘:Iu"c.Takamatsu
S Audi Japan K.K S Starbucks Coffee Japan S Cinarra Systems S COMICSMART INC. S Kao Corporation JOLLY GOOD INC.
il Daisuke Inoue il Tsutomu Hamano Ll Nobukuni Matsutsuka Ll Yuki Fukunishi WLl Yuu Hirosawa Kensuke Joji
Dinos Cecile Co., Ltd. Seven & i Holdings Co., Ltd. Procter & Gamble Japan K.K. Repro.inc FELISSIMO CORPORATION TV TOKYO Communications Corporation
Moriu Ishikawa Ken Shimizu Yoshifumi Ozawa Yusuke Hirata Kunihiro Ichihashi Shinjiro Ninagawa
STRIPE INTERNATIONAL INC. Metro Ad Agency Co., Ltd. fuller.inc, Recruit Co., Ltd. TOKYO BROADCASTING SYSTEM TELEVISION,INC.
Shigeki Yamazaki Tetsuro Uehara Nobuhiro Sugiyama Tomoyuki Ishii Hideyuki Tani

" 1 " NIPPON TELEVISION NETWORK COPPORATION
MicroAd Digital Signage,Inc Dentsu Digital Inc. Cyber Buzz Inc. A " .
Seiichiro Anahara Kazuhisa Suzuki Yuta Miki Hideaki Takahashi
S AbemaTV, Inc./CyberAgent, Inc.
Riku Yamada

16:05 Digital Marketing Brand Marketers m Contents ~Creative Data Al 16:45 - 18:15
| .
16:55 m Is marketing coming to an m To be revenue Global Marketing m What is a digital creative m Data strategies for Challenges >90min

end? - how to approach consumers  creators from cost centers  Tide:2 that impresses someone's heart? marketing for the digital era m Digital Communication
Insightforce, Inc. Best In Class Producers Inc. Facebook Japan NewsPicks dentsudigital inc. and User Experience
Yoshihiro Yamaguchi Kyoichi Suga Kuniyoshi Mabuchi Norihiko Sasaki Satoshi Saeki SIGNCOSIGN,INC.
jloderator =
S K Nestlé Japan Ltd. K Sanrio Company, Ltd K SQREEM Technologies K teamLab Inc. S K LIFULL Koki Kaku
Al Masafumi Ishibashi Eaalll® Makoto Kimura lan Chapman-Banks Toshiyuki Inoko sl Masahito Noguchi Sooak SEGA Games., Co Ltd.
peaker
o !to Yokado Co, Ltd. P !cisumotokiyosi Hldings Co, L. pessTI— Crimtan pops— Lo nc. e OFACLE CORPORATION JAPAN Manato Ito
Tomonobu Tominaga Mitsuo Otohata (el Tara Crosby Al Kenji Kohashi Toru Sasaki CHOCOLATE inc.
peaker - - -
S Nissan Moror Corporation S DemandSphere, Inc. S TABI LABO Inc. S Recruit Co., Ltd. Kazuaki Ku"bayasm
Masao Tsutsumi Ray Grieselhuber Shotaro Kushi Tadasuke Shiomi " Yumemi, Inc.
Cosmose InG Koichi Shimotake
Speaker : f s
Miron Mironiuk So-net Media Networks Corporation

Noriyuki Yamamoto

[CE]) Essence of data-driven and now on of marketing

17:10
17!50 — keynote | Kentaro Kawabe / Yahoo Japan Corporation

18:20 WL ).
EECM  Party €-Agency

*Simultaneous interpretation available for sessions A-C.
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Day 2 | Friday 5th, Oct

09:45
10!00
10:00
10!40
10:40
11 !20
11:20
12!00

12:00
12:55

12:55
13:45

13:55
14:45

15;00
15:50

16:05
16:55

17:10
18:00

17:45
20:30

Opening
Remarks

Keynote

Keynote

Keynote

LUNCH

Door Opens at 9:00

Lt ontrence pass |
Ful Conterence pass Jup s RGN <

Wes Nichols / Upfront Ventures

Keynote

Keynote

23 The Power of eCommerce Marketing
Seth Dallaire / Amazon

&3 The Shift of Advertising from Sponsor-First to Content-First
Shunsuke Sato / transcosmos inc.

9:00 Mornlng Im What the marketer should think now

Yuko Furuichi / Event Manager

Keynote

X3 How to throw away the common perspective

kemote - Takafumi Horie / SNS media&consulting

Kosuke Kitajima / me&stars.inc.

Saori Kiryu / VECTOR GROUPE  *
s Xigiao Liu / Folio

Midori Kowada / Lion Corporation
Sp Miyoko Kimura / ASKUL Corporation

One Day PASS(10/5) J Full Conference PASS IVIP PASS}

Digital Marketing Brand Marketers Data ~Al Brand Marketers Data Al

Lunch Time

Networking

Digital Marketing Brand Marieters TR

m Reflecting Business Models into your

Marketing - how to grow your corporation as a Marketer.
Graduate School of Project Design
Hiroto Ebata

KOSE Corporation
Kazuya Kitagawa
ITOEN, Ltd.
Kenichi Kakuno

salesforce.com Co.,Ltd.

Mikoto Kato
Lion Corporation
Kazuaki Omura

Moderator

Speaker

Speaker

Digital Marketing Brand Marketers Contents/Media

m Appeal to the senses! Designing
customer experiences and approaches

transcosmos.inc
Shunsuke Sato

CLAS. Inc.

Hirotake Kubo
LDH JAPAN Inc.
Tsuguhide Nagase
Co-medical Co.,Ltd
Akira Sedei

Speaker

Digital Marketing Brand Marketers Contents/Media m

How Omni channels
should be to obtain royal customers

Digital Shift Wave Inc.
Yasuhiro Suzuki
Omni-Channel Consultant
Kojiro Henmi
TOWER RECORDS JAPAN INC.
Tetsuya Maeda
ZETAINC

il Noriyuki Yamazaki

Digital Marketing Brand Marketers Data,”Commerce Contents/Media m

m Technology and
emotions

Haruyo Kagawa
Dentsu Digital Inc.

Susumu Namikawa
Kao Corporation

Aiko Suzuki

New Balance Japan, Inc.

Takeshi Suzuki
Sony corporation
Yoshimichi Tanimoto

Speaker

Lunch Time

Networking

m Team organization of agencies

- for individuals to function well
Agile Media Network, Inc.

Motohiko Tokuriki
Calbee, Inc
Kaori Fujiwara

S K Nestle Japan
Masayasu Tsuda

Yoshinoya Co., Ltd.
Tanaka Yasuhito

Moderator

Speaker

=X To Tokyo 2020:
strategies of advertisers

Sports Marketing Laboratory,.Inc.
Koji Ishii
NTT DOCOMO, INC.
Hiroshi Baba
Coca-Cola (Japan) Company
Kazufumi Watanabe

S Fuijitsu Limited
Masuo Yasuda

Speaker

Speaker

Mass media :

steps toward revolution
ST Corporation
Koji Kage

p— FUJI SATELLITE BROADCASTING, INC.
Chihiro Kameyama

Tackle the realities

of utilizing platforms
Hakuhodo DY media partners
Takahiro Inoue

Shiseido Japan CO.,Ltd.
Toshiyuki Ikeda
Amazon Japan G.K.
Kei Narita
Nestle Japan Ltd.
Hidetaka Nozawa

Moderator

Speaker

Brand Marketers Data,”Commerce

m Visualize the relationship between

over-the-counter sales and digital advertisement
CyberBull, Inc.
Daiki Nakata

SEVEN&i HLDGS.CO.,Ltd

Hiroyuki Hori
Dentsu,Inc.

Seitaro Miyachi

Kirin Company,Limited

Yoshiharu Ueda

Moderator

Speaker

Lunch Time

Networking

Progress in Customer Data Platform -
never repeat the mistakes with CRM

CyberAgent, Inc.
Kazuto Hakata

s " Credit Saison Co.,Ltd
Yasuyuki Isobe
ASAHI BREWERIES,LTD

Moderator

MaGl Takeshi Tamate
BrainPad Inc.
Rkl Makoto Yasuda

New marketing ecosystems
with digitalization of sales

Hakuhodo DY media partners
Mitsuru Kubota

LINE Corporation
Tatsuya Eda

KIRIN Company,Limited
Koichi Shimabukuro

Seiyu GK / Rakuten Seiyu NetSuper, Inc.
Tamae Takeda

FamilyMart Co.,Ltd
Daisuke Ueno

World Marketing
Tide

Moderator

Essence

Kota Murakami
Shutterstock

Yvonne Januschka

S K 1AB Tech Lab
Alexandra Salomon

Speaker

(*Z:8 Rebuild retails
and EC relationship
ICT Utilization Research Institute of the store
Gunji Noboru
CRITEO K.K.
Toshiya Chiji
MonotaRO Co.,Ltd.
Masaaki Hashihara
AUTOBACS SEVEN CO.,LTD.

Gl Nobuo Norisue

Communication strategies
of giant commerce platforms
Dentsu Digital
Kyohei Ueda
VISIONARYHOLDINGS CO.,LTD.
Takashi Kawazoe
nano-universe Co.,ltd.
Shohei Ochi

Oisix.ra.daichi Inc.

Racll® Takashi Okutani

Video advertising scenario
- from recognition to purchase

CyberAgent, Inc.
Shohei Aruga

kurashicom inc.
Kohei Aoki

S ™ Shiseido Japan Co.,Ltd.
Yuki Chujo

Money Forward, Inc.

sl Tomohiko Kimura

m Progress of sports media

business by digital contents marketing
Hakuhodo DY Media Partners Inc.

Hironori Suga
Link Sports Ltd

Shinya Koizumi
Undotsushin inc.

Kojiro Kurotobi

inflight.Co.Ltd

RSl Daiki Tanaka

m Examine the added

value of location information
CyberAgent, Inc.

Atsushi Takahashi
SAPPORO BREWERIES LIMITED

Kei Fukuyoshi
alpen

Rl Takumi Nishio

AEON Co.,Ltd

Taketo Yasuoka

New measures from real
time digitalization of TV ratings

BlueCurrent Japan Inc.
Tetsuya Honda
Delphys.inc
Shiroyuki Dobashi
Hakuhodo DY media partners Inc.
Yoshinobu Fujimoto
SmartNews
Yusuke Yamazaki

m Real effect of

brand lifts - case studies
CyberAgent, Inc.

Akihiro Kaneko
MOS FOOD SERVICES, INC
Osamu Hitomi
Kanebo Cosmetics Inc.
Shikou Nakane
Hakuhodo DY media partners Inc.
Sokichi Nakazawa

Moderator

Speaker

To truly succeed in the

integration of digital infrastructure
Hakuhodo DY media partners
Ishino Masaki

Sony Marketing Inc.
Yoshumasa Hashimoto
Takayuki Miyoshi

Mercedes-Benz Japan Co.,Ltd.
Hisao Tsudome

Moderator

Speaker

m Make strategies and
organization data driven

beBit, Inc.

Yu Miyasaka
FELISSIMO CORPORATION

Kazuya Hashimoto
USJ Co,.Itd.

Shigeru Kakimaru
DENTSU INC.

Satoshi Nishida

CAN Inc.
Wataru Toba

Moderator

m Customer creation and
customer based marketing
HAKUHODO INC.
Akifumi Tsuyuki
ISHIKAWA TOYOTA Co.,Ltd.
Tsuyoshi Kitamoto
KYUSHU RAILWAY COMPANY
Toshihiro Mori

s I Japan Airlines Co.,Ltd.
Toshio Yamana

Speaker

Video direction: turning

point between success and failure
CyberAgent, Inc.

Masaya Kaneko
Zexy Editorial Department

Ayako Hirayama

BBDO J WEST Inc.

Kairi Manabe

NewsTV,Inc.
Kenta Sugiura

Shiseido
Masato Kosukegawa

Speaker

Speaker

=53 Ads liked and

disliked in the mobile era
transcosmos inc.
Akihiro Kamei

MTG Co,,Ltd.

Hirokazu Ohashi
ANA X Inc.

Yasuyuki Tommitsu

LINE Corporation

Yuki lkehata

Moderator

Speaker

12:00 - 13:30

Challenges *90min
m Native ads:

borders of no more ads
AlphaBoat, LLC

Daizo Nishitani
SHISEIDO JAPAN CO.,LTD.

Atsushi Kobayashi
Morning Labo inc,

Asako Nakamura

K Huff Post Japan
Ryan Takeshita

Lion Corporation

Kana Uchida

s K Yahoo Japan Corporation / PayPay Corporation
Masaki Utsunomiya

Speaker

13:40 - 15:10

Challenges *90min

m Latest trends of
programmatic ads
The Trade Desk Japan K.K.
Tetsuya Shintani
potify
Tetsuhlsa Fujii

APPLIFT JAPAN K.K.
Yosuke Kurokami

s K Dentsu Digital Inc.
Ryota Murayama

s K Recruit Co., Ltd.
Satoru Ohara

Speaker

Speaker

15:25 - 16:55

Challenges *90min

Can creatives truly
contribute to corporate growth?

Moderat Korn Ferry
Shu Yamaguchi
p— DENTSU INC
Yuya Furukawa
S HAKUHODO Kettle Inc.
Kazuaki Hashida
Taka
il Takahiro Miura

PARTY inc.
Hiroki Nakamura

17:10 - 18:00

m Marketing challenges:

block chains and crypto currencies
Dentsu Digital, Inc.
Yuichi Arizono

INDETAIL Co., Ltd.
e Daisuke Tsuboi

Planetway Corporation

Noriaki Hirao

Japan & Estonia
EU Association for Digital Society

Raul Allikivi

Moderator

Speaker

*Please note that time and slot for your presentaion may change.
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ad:tech tokyo 2018 Guide & Map
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What are the thoughts of the leading marketers in the world? What are the next actions?
ad:tech tokyo' s keynote speakers will provide the brightest insight to the audience who are in

needs for the cutting edge stratesgies.

SEEBRLET—DTAANYaVyHER rrse-o

adstech tokyo wi

ad:techid. 2 HFRBEH CHESNAMAZARD T VNN —T T A2 TANUNTT X =T T2 JIHEDBED XA —E—IC
M C TYRERICBITI BN =T TA YV TDNANT S0 T« AERF L. EEROT -7 2—DFRZEHTVET . ERCIE
2009FKUREL. SETIORBEEARVET ., hYT77L Y AT RESN AL —D—DRFEHBDEFIERA TSEROEREMIC
DWTDRBEZER. RN T A ADYTa> TR T ICHADRBIBRFEDBN P/ RE DR AT V¥ AL BR T Datimeidl
T BEODEREERELET,

ad:tech is an interactive advertising and technology conference and exhibition - a marketplace for buying and
selling, a community for networking, a forum for exchanging ideas and an opportunity for contributing to
industry trends and initiatives. ad:tech tokyo was launched in 2009, and this is one of the largest ad:tech show
in the world now. Ten annual events around the world focus on top-notch education through keynote speakers,
topic-driven panels and workshops as well as showcase the latest products and services to help implement new
knowledge and ideas. Attendees leave ad:tech with the tools and techniques they need to compete in an
ever-changing world.

7F
STARTUP WORLD CUP

/~ YURAKUCHO sta.

JREZETERAE

'HE FOUNDATION AND STRUCTURE OF THE
SHIEF DIGITAL OFFICER

CQL DIGITAL
[CRUISITION EXPERIENCE

]
2]
]

KEYNOTE PRESENTATION
CONFERENCE 2

< E't.ll Registration
BIFOE—F+351—

5F

|

:
w.e CONFERENCE

“\B“J\’La

ad‘tech tokyo Z
— Celebrating the

ZREBRLET—IDT1AD Y aryHER rrse-o

SABITARE ZRENRRT N TIRULBIONS T Ahv 3,

N T—TB—1=EDUTIVEFEDD BB DRERRIC DB D NEREEET,
ad:tech conferences will provide marketers with diverse themes.

Attendees will have the up-to-date takeaways from the conference sessions.
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Meet the exhibitors! At the exhibition
hall, the most innovative services and
technologies are displayed.

oo o6 o
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7 — o
aw{'%% ---------- _

L i
gyt e
L
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Il

55
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ad:tech conferences will provide marketers with
diverse themes. Attendees will have the up-to-date
takeaways from the conference sessions.

JRERERAE

BOF

u
018 Guide Map
- FHEBED)TINVEHEBRERT rrie

- IF B R— ORI RS CRESND Tt 77— 3 AT =V Tl BB BT —~ICERE S TET.
1 Oth An n Ive rsa FEREDRBREHEL AT 7Y ANTEHOLTLIEZ,
ry Sponsored presentation is open to general audience.

Innovative services and cases are available at the stage located in the exhibition hall.
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Exhibition Floor Map
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COMEXPOSIUM

~Thank you for joining us
~ See you next year!

ad'tech
TO KYO
2019

~at Tokyo International Forum
- November 27-28, 2019

Other Upcoming Events -

Retail Week . | ad:tech Kyushu with Brand Summit

: | - h One to One in.
One to One _2018 . Direct Summit 2019 Okinawa 2019
| October 31-November 1 2018 Feburary 14-15 2019

March 13-15 2019
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Advisory Board Members
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Aiko Suzuki

Kao Corporation

Vice President Digital Marketing

#AR BT EEMARAE

N—TTA R TORNI—T T TR

Daisuke Inoue

Audi Japan K.K

Marketing Digital& CRM manager

HE XS TIOT1OvINUGRERE
N—=TTAVIRE TIRIKCRMY R —T v —

Fuyuhiko Kiso

DENTSU Inc.

Executive Director Business Creation Center
ER &bl #MASHER

EVRATFANQYTXNT ITAN=23V R TV NVEEE
EYRAANTIF V)8 LI T47 - TOTV 1IN TV 5~

Keisuke Katoh

IMJ Corporation

Corporate Officer / COO

g EN MRXSHTA-TL-D1A
WiTi&E COO

Makoto Koide

Shiseido Japan CO.,Ltd
Department Director

N B BEED YNV RR
XTA TSR

Midori Kowada

Lion Corporation

Director of Communication Design Department
NI HEY /A A AR

e Bty e D 9211523

Nobukazu Ochi

Daiko Advertising INC.
Kith {8F0 XS KR
KRT7ITAN=2ay FHAY1Zyh 12y bR BTRE

Saori Kiryu
VECTOR GROUPE

Vice president
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Shunsuke Konno

Rakuten, Inc.

Executive Officer Director of Ad Planning
Supervisory Department Global Ad Division

HHIF BN R4

HARE JO-IWTRTAEYaY FRTIZVZVIGER TALy4—

Takahiro Ishikawa
NTT DOCOMO,INC.

General Manager of Advertising &
Promotion Department

Al B HASENTTRIE
7O0E—arvipR

Yasuhito Tanaka

Yoshinoya Co., Ltd.
Chief Marketing Officer
B 2N HAESHETR
CMO

Yoichi Taniguchi

TV Asahi Corporation

Director, Media Planning and
Development Department, Sales Division
a0 ¥ HAsitTLERH
BEREALI—TT1VTHBE

=
@

Atsushi Kikegawa

Toppan Printing Co., Ltd.

Media Business Development Division,
General Manager

BENI| B HAREDRI# R S 4t
ATATEEWERE AT T7X—Tr T4 788 &

Francois Jean Dominique

Hello Tomorrow Japan

Co-Founder

v NIZY 752)7 /Hello Tomorrow Japan
Co-Founder R&XIES

Hideyoshi Tanimoto
So-net Media Networks Corporation

Ad Technology Business / Executive Officer
AR FH A JRYNATAT -2V NT = A1
TRFy/OT—FE PITRE

Kenichi Sugawara
Moonshot Inc.

CEO

EJR f8— Moonshot Inc.

CEO

Masahiro Ajisawa

Twitter Japan

Senior Director Japan Client Solutions and

East Asia Business Development

KZE R Twitter Japantk &4t

ERBATERE REFEADBR # BA K7V T7TEERRABR

Mikoto Kato

salesforce.com Co.,Ltd.

Marketing Director

ik B8 MASEE—IZATA—Z-FyhaL
R=TTA2T TALIE—

Riku Yamada

AbemaTV, Inc./CyberAgent, Inc.

Head of Advertising Department/Executive officer
LA B HRXSttAbemaTV,/ HASH YA N—TI—I1Uh
IREREAIBER HITRE

Shiroyuki Dobashi

Delphys.inc

Advisor

T KE  HMASHTINT R
]

Shunsuke Sato

transcosmos inc.

Director, Corporate Executive Officer & CMO
kR BN/ NIV AORAEAKA S

B EEEBRITREFRCMO

Takahito Naito

CyberAgent, Inc.

Advertising Technology Department &
Senior Corporate Officer

MRk BIZ MRSV N—T—T1b
TRTUKE & LRHATRE

Yasuro Nishimura
Cueworks Inc.

CEO

Fant B X &4tCueworks

CEO

Yoshikazu Ono

CRITEO K.K.

Commercial Director, Japan

/N R—/ CRITEO# &4t
ERtE—ILAEBAHERE av—>vib-FrLoR—

Daisuke Arai

Nikkei Inc.

Deputy Manager Marketing Center NIKKEI-ID and
Advertising Unit

HH Kth BARREFHREGE

FTIOBNEX L& IDIZYh v—r 74>t 48— BRR

Fujiyo Ishiguro
Netyear Group Corporation

President and CEO

AR AR UMY —JIL—TH &4
REFEA&ALR 3 CEO

Kazumasa Kubota

Suntory Holdings Limited / SUN-AD Company Limited
Advisor / Chairman of the Board

ARE ME /YN —HR—N TV I AR EA HRAEHY TR
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Koji Kage

ST Corporation

Executive Creative Director
BE FR/ IAT—HAsH
BATIR VVIAT17 - TALIR—

Masaki Mikami

Hakuhodo DY Media Partners Inc.

Senior Corporate Officer

= ERL MRSEBREDY AT (T /==X
BHRTRE

Motohiro Ando

Hakuhodo / Hakuhodo DY media partners
Corporate Officer

Rk T8 BRE BREDYAT 17 /N—r—X
YITRE

Ryuji Noguchi
e-Agency,Inc

Board Director

0O B/ KA — I—I12d—
BRHIR

Shotaro Kushi

TABI LABO Inc.

CEO

ATE AR RS TABI LABO
KRR

Taisei Yoshida
every, Inc.

CEO

HH X MARETT—
RREHR

Tetsuya Shintani
The Trade Desk, Inc.

Country Manager, Japan

#& Bt The Trade Desk, Inc.
Country Manager, Japan

Yoichi Numata
ASATSU-DK INC.

Chief Operating Officer Executive Manager of
Media & Data Insight Sector
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PATIRE XTA 7T —RA YA M/ 2 —HiERIE

Yukou Takamatsu

OPENS Inc.

President & CEO

B R MXEtF -7 T Ah
KRR & R 3 CEO
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